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In March of 2020, Jackie became the graphic 
designer for Designers Today magazine while 
working at Bridgetower Media. Designers 
Today is an interior design magazine that 
publishes throughout the year and has 
amassed a following of around 25,000. 
Designers Today focuses on interior design 
for residential projects as well as business 
strategies and practices for readers. 
Several of the issues Jackie worked on were 
featured at High Point Market which is the 
largest home furnishings industry trade 
show.

While working on Designers Today, Jackie 
worked closely with the editors to make 
layouts that best fit the content and 
showcased the beautiful imagery used 
throughout the magazine. She would 
completely design the editorial layouts 
throughout the magazine, placed ads 
prepared by the advertising team, prepared 
the pages for print, sent pages to the printer, 
and prepared a digital copy of the magazine.
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January 2022
$12.95

FOCUS ON:
GROOMING

BR ING ING 
HOME BA BY
YOUNG PE T 
NECES SITIES

MADE IN 
AMERICA
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August 2021
$12.95

FOCUS ON:
TOY TIME!

SPECIAL REPORT:
HEALTH & 
WELL-BEING

EXCLUSIVE!
ZIGGY MARLEY: 

DOG DAD

&&
July 2021

A SUPPLEMENT TO

PLANNING FOR A PROFITABLE 
HOLIDAY SEASON AND THE 
MANUFACTURERS TO KEEP 

ON YOUR RADAR.

TTHHEE  HHOOLLIIDDAAYY  GGIIFFTT
BBRRAANNDD  GGUUIIDDEE

August 2021

A SUPPLEMENT TO

What’s New at
SuperZoo

May/June 2021
$12.95

FLEA & TICK  OPT IONS

 
RACHAEL RAY 
ON RE TAILER S, 
RESCUES & RECIPES

C AN  G E N E R AT E
B I G  R E V E N U E

SMA LL PETS

EXCLUSIVE!
March 2021
$12.95

M O R E  T H A N  1 0 0 + 
TOY,  GUT HE ALTH,  LI T TER ,  FLE A/T ICK , 
AQUATIC  & NE W PRODUCT LIST INGS

HAWA II FISH BA N

April 2021
$12.95

S P E C I A L  R E P O R T:B L AI N E  P H I LLI P S
C B D / C B G  U S E S
AN D  B E N E F I T S

FIVE QUESTIONS:

I N N O VAT I O N S
PET CA R E

November/December 2021
$12.95

T H E  I N AU GU R AL
POWER 50 L I S T

E XC LUSIVE
BOBBY FL AY & NACHO
IT ’S A CAT THING

2021
D O G  GU I D E

October 2021
$12.95

U N D E R S TA N D I N G 
C B D  H E A LT H

TRENDING TREATS, 
C AT  C AV E S ,  D E N TA L  & 
G R O O M I N G  P R O D U C T S COMPASSION

F O R  A L L  A N I M A L S

SPECIAL REPORT:

&&
September 2021

A SUPPLEMENT TO

TTHHEE  FFOOOODD
TTRREEAATT  GGUUIIDDEE

RING UP SALES BY CARRYING THESE 
FOOD AND TREATS IN YOUR STORE
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July 2021
$12.95

M A I N E  C O O N
THE GENTLE GIANT

SPECIAL REPORT: 
T H E  P E T  I N D U S T R Y 
I N  J U LY  1 9 7 1

E X A M I N I N G
THE PET FOOD 

MAR K E T

May/June 2021

A SUPPLEMENT TO

The Cat 
Guide

The Cat 
Guide

The Cat 
Guide

THE CAT TRENDS AND PRODUCTS 
IN A POST-COVID WORLD

September 2021
$12.95

SPECIAL REPORT:
P E T  AP PAR E L

E XC LUSIVE
MAR T H A :

T H E  Q U E E N
O F  C B D

SMALL ANIMAL
NUTRITION

January 2022
$12.95

FOCUS ON:
GROOMING

BR ING ING 
HOME BA BY
YOUNG PE T 
NECES SITIES

MADE IN 
AMERICA

In March of 2021, Jackie took over as graphic 
designer for Pet Age magazine while working at 
Bridgetower Media. Petage is the most requested 
trade magazine in the pet industry. Pet Age has been 
delivering product information and practical advice 
for retailers, groomers, manufactures, and other pet 
care professionals for over 50 years. Pet Age has 
had celebrity appearances from several big names 
including Rachael Ray, Martha Stewart, Bobby Flay 
and more.

While working on Petage, Jackie would set up the 
entire magazine by first making a dummy layout that 
detailed where editorial content would go as well as 
all the ads sold for the magazine. Once the dummy 
layout was done, Jackie would put the magazine layout 
together, place ads prepared by the advertising team, 
prepared the pages for print, sent pages to the printer, 
and prepared a digital copy of the magazine. Jackie 
also created an in-depth template for the magazine 
as well as a complete style guide.
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In spring of 2020, Jackie became the 
graphic designer for SCBiz Magazine 
while working for Bridgetower Media. 
SCBiz Magazine is a quarterly publication 
that publishes across the entire state 
of South Carolina. SCBiz covers complex 
topics, opportunities, and challenges 
that South Carolina’s business leaders 
are facing and has the mission of being 
SC media go-to for economic growth.

When working on SCBiz Magazine, 
Jackie  would put together a dummy 
layout that included all the editorial 
content and ads sold for the publication, 
put together the layouts, place ads 
prepared by the advertising team, 
prepare pages for print, send pages to 
the printer, and prepare a digital copy 
of the publication.

SC Biz News
1802 Dayton Street
Suite 101
North Charleston, SC 29405

ELECTRONIC SERVICE REQUESTED

County Spotlight: Horry  |  Trending: Agriculture in S.C.  |  S.C. Delivers

Home grown
Consumer demand for local food surges 
as pandemic alters eating habits

WINTER 2020

SC Biz News
1439 Stuart Engals Blvd.
Suite 200
Mt. Pleasant, SC 29464

ELECTRONIC SERVICE REQUESTED

County Spotlight: Spartanburg  |  Trending: Aerospace in S.C.  |  S.C. Delivers

Headwinds
S.C. aerospace industry meets challenges, 

embraces new opportunities 

Fall 2020

SC Biz News
1439 Stuart Engals Blvd.
Suite 200
Mt. Pleasant, SC 29464

ELECTRONIC SERVICE REQUESTED

County Spotlight: Sumter  |  Trending: Automotive in S.C.  |  S.C. Delivers

Driving 
forward
S.C. automotive industry 
prepares for a future of change

SPRING 2020
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SC Biz News
1802 Dayton St.
Suite 101
North Charleston, SC 29405

ELECTRONIC SERVICE REQUESTED

County Spotlight: Georgetown |  Trending: Aerospace in S.C.  |  S.C. Delivers

Steering 
through 
turbulence 

S.C. aerospace industry eyes smooth 

landing amid year of uncertainty

Fall 2021

SC Biz News
1802 Dayton St., Suite 101 
North Charleston, SC 29405 

ELECTRONIC SERVICE REQUESTED

County Spotlight: Oconee  |  Trending: Life Sciences in S.C.  |  S.C. Delivers

New 
frontiers
S.C.’s life sciences sector
poised for growth, success

Summer 2021

SC Biz News
1802 Dayton St., Suite 101 
North Charleston, SC 29405 

ELECTRONIC SERVICE REQUESTED

County Spotlight: Newberry  |  Trending: Automotive in S.C.  |  S.C. Delivers

Driving 
toward 

the future
S.C. automakers push tech 

advancements, electric power 

Spring 2021
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While working on the special 
publication team at Bridgetower 
Media, Jackie worked on several 
special publications for the Idaho 
Business Review. Throughout the 
year, IBR publishes targeted special 
publications that include travel guides 
for Idaho, awards for construction 
projects done in Idaho, womens 
honors, and more.

When working on the special 
publications for IBR, Jackie would 
start by making a dummy layout that 
detailed where the editorial content 
would go as well as all the ads sold 
for the publication. Once the dummy 
layout was done, Jackie would put the 
special publications layout together, 
place ads prepared by the advertising 
team, prepare the pages for print, 
send pages to the printer, and prepare 
a digital copy of the publication.
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While attending UW Stout, Jackie 
designed the logo and packaging for a 
brand of cat shampoo. 

Maü was designed to stand out against 
the rest by focusing on the health 
of consumers’ pets while remaining 
affordable with an upscale feel because 
consumers that use cat shampoo want 
the best for their pet. 

Maü looks back at the Ancient Egyptians 

who are well known for their worshiping of 
cats. The name “Maü” is directly derived 
from the Egyptians; it is what Ancient 
Egyptians called cats. The logo itself 
is also directly related to the Ancient 
Egyptians. Two cats, representing the 
two goddesses, Bastet and Mafdet, that 
were often shown in feline form, are used 
to shape a pyramid.
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Maü premium cat shampoo has been 
specially formulated with natural 
ingredients that gently clean and 
condition. Maü contains protein’s 

that help enhance and add shine to 
any long hair kitten or cat’s fur. 

Directions
*Best for Long Hair Coat’s

1. Brush Coat
2. Saturate coat with lukewarm water.

3. Massage a small amount of shampoo into 
coat. *Avoid getting shampoo in Cat’s eyes and ears.

4. Rinse coat with lukewarm water.
5.Gently towel dry.

6. Once coat is dry, brush coat again.

16  F l  O z  ( 47 2 M L )

C a t  S h a m p o o

Maü premium cat shampoo has been 
specially formulated with natural 
ingredients that gently clean and 
condition. Maü contains protein’s 

that help enhance and add shine to 
any short hair kitten or cat’s fur. 

Directions
*Best for Short Hair Coat’s

1. Saturate coat with lukewarm water.
2. Massage a small amount of shampoo into 

coat. *Avoid getting shampoo in Cat’s eyes and ears.

3. Rinse coat with lukewarm water.
4.Gently towel dry.

5. Once coat is dry, brush coat.

16  F l  O z  ( 47 2 M L )

C a t  S h a m p o o

Directions
*Best for prevention and treatment of fleas and ticks

1. At first sign of fleas or ticks, brush out coat. 
2. Saturate coat with lukewarm water.

3. Massage a small amount of shampoo into 
coat. *Avoid getting shampoo in Cat’s eyes and ears.

4. Rinse coat with lukewarm water.
5.Gently towel dry.

6. Once coat is dry, brush coat again.
7. Repeat every three days as needed. C a t  S h a m p o o

16 F l  O z  ( 47 2 M L )

Maü premium cat shampoo has 
been specially formulated with 

natural ingredients to help treat 
and prevent fleas and ticks all 

while keeping your kitten or cat’s 
coat soft and healthy.
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Open Book is another project Jackie 
designed while attending the University 
of Wisconsin - Stout. The project was 
to take a real life logo and redesign it. 
Jackie chose Open Book which is a non-
profit organization located in Minneapolis, 
Minnesota. 

It is a space for anyone and everyone 
that is interested in or inspired by literary 
and book arts. This project set out to 
rebrand Open Book to modernize it and 
bring more attention to the organization. 
Design inspiration came directly from the 
building Open Book is located in.

N e w  P r i m a r y  L o g o

P r e v i o u s  L o g o

N e w  S e c o n d a r y  L o g o
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It Happens is an informational booklet 
on Sexual Assault and Rape that Jackie 
designed in a publication design class she 
took while attending UW Stout.

The aim of the book is to take the 
complicated subject and communicate the 
objective truth about it in a way that has 
clear understanding and is approachable 

to viewers. 
The book is divided into two sections: 

the first section focuses purely on the 
statistics of sexual assault and rape, the 
second aims to humanize the subject by 
sharing some of the posts real victims 
shared with #WhyIDidntReport.
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This Sherwin-Williams Annual Report 
was designed by Jackie while in her 
publication design class at the University 
of Wisconsin - Stout.

Most major companies publish 
annual reports so shareholders and 
other interested parties can have a 
comprehensive report on the company’s 

activities from the previous year. This 
annual report for Sherwin-Williams 
combines information design, colorful 
photography, and a good selection of the 
paint colors Sherwin-Williams has to offer 
to make it exciting and approachable for 
those interested parties.
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hued. Jackie designed for her senior 
showcase while attending UW Stout. She 
focused her entire last semester on the 
project.

hued. was designed as a subscription 
based hair dye box that consumers would 
get to help with their at home hair dyeing 
needs. It was designed to help make the 

experience easier and more customizable, 
with a focus on getting the best and 
brightest hair colors.

For the project, logos were designed as 
well as posters and a very in depth book 
going over the entire process including 
the initial mood boards all the way to 
market research,

/ 30 /



Subscription BoxesStarter Box

Color Refresh Box

The hued. starter box is the first box users will 
receive. It includes reusable items such as a mixing 
bowl and brush that users will need to help in the hair 
dyeing process. It will also include the color of hair 
dye they selected and anything else needed for dyeing 
their hair, such as bleach, developer, and more.

The hued. color refresher box is the box users will 
receive if they like their previous color and would like 
to rejuvenate the color to keep it looking vibrant.

Complete Color Change Box

The hued. complete color change box is one users 
get when they want a completely different color. 
It will include the new hair color they select along 
with anything else they will need such as bleach.

works :

Select subscription options

Hued. is a subscription hair color service that customizes 
boxes to fit the needs of each head of hair, no matter 
how often it changes. Users can decided to get a box 
that refreshes their current color or can decided to do a 
complete color change. With hued., each box it to DYE for!

How 

Fill out hair profile and preferences

With our short questionnaire, users build their personal 
hair profile. Users answer a variety of questions about 
hair, including texture, length, and previous color 
experiences, as well as personal preferences for dye 
formula such as vegan dye or chemical-free options.

Select your color

Once a hair profile and user preferences are 
entered, the next step is to select the color the user 
wants. There are a variety of hair color options 
ranging from natural colors, like blonde or brunette, 
to more fun hues like purple, green, blue, and more.

Awareness Consideration Acquisition Process Assessment Follow-up

Browsing Instagram and sees an 
advertisement for hued. hair dye 
subscription box.

User wants to dye hair.

Considers best way to get hair 
dyed. Going to Salon is expensive 
and going to a beauty supply store 
is intimidating.

Click link to find out more.

Starts creating a profile by 
answering simple questions about 
hair and product preferences.

Starts browsing through the many 
hair color options from natural to 
unnatural colors.

Selects desired hair color.

Selects between Basic and 
Advanced box options.

Waits 7 to 14 business days before 
the box arrives.

Open box to find clear step by 
step instructions on the proper 
way to dye hair.

Start process, following 
instructions carefully.

Finish process and blow dry hair to 
assess how well it turned out.

Shares instagram picture of new 
hair color with #gethued.

Several weeks pass, after 
following provided color keep tips, 
user wants to redye their hair.

Hued. box arrives after users 
specified time so they can refresh 
their color.Hued. box arrives after users 

specified time so they can refresh 
their color.

Friends ask where hair was dyed, 
user tells them about hued and 
their experience.

The color turned out exactly as 
user wanted.

Goes through checkout process, 
made easier by paying with Apple 
Pay.

Unsure Interested Responsive Excited Affected Nervous Relieved Attentive Excited Happy Eager ExpectantAnxious

User Experience Map
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T h a n k  y o u
jroyds.com

jackieroy93@gmail.com
(507) 273 6266
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